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This thesis explores the principle and strategies of metaphor translation in news 
English from the cognitive approach. 
Metaphor has been traditionally regarded as a form of rhetoric, a method of 
decorating language. However, cognitive linguistics sees metaphors as powerful 
cognitive tools for our conceptualization of abstract categories. Metaphor translation 
theory has been for a long time considered as an issue of inter-lingual transition on 
the rhetorical level. From the view of modern cognitive linguistics, the traditional 
translation theory on metaphor has obvious disadvantages. This thesis analyzes the 
features of metaphor within the cognitive linguistic frame, and intends to show how 
metaphors reflect cognitive and cultural human experiences. In particular this thesis 
is an argument in favor of a cognitive approach in the translation of metaphors based 
on Mandelblit's “Cognitive Translation Hypothesis”.  
As News English is quite different from other styles of English, it needs 
particular translation criteria, methods and principles. Because of the linguistic and 
cultural barriers between English and Chinese, the ideological differences in 
cross-cultural communications and the lack of theoretic guidance, Errors and 
problems are often found in News English translation, in particular, the translation of 
metaphors in News English. 
This thesis studies metaphor translation through the angle of news English 
which embodies a far vivid feature of metaphor. The author, based on a large 
number of news selected from our daily life, presents a research into the strategies of 
metaphor translation in News English from the cognitive approach. The strategies 
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Then the author develops these strategies into six methods: reproducing the same 
image in the target language, replacing the image in the source language by a 
standard target language image, remaining the same metaphor combined with 
paraphrase, translating metaphor to simile, translating metaphor to simile plus 
paraphase, converting metaphor to nonmetaphor.  
 
Key Words: metaphor; News English; translation strategies; Cognitive Translation 
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0.1 The Aims of the Study 
 
The study is undertaken to find out the principle and strategies of metaphor 
translation in news English. It is known to all that metaphor can make the news more 
vivid. And metaphor translation has much to do with the success of news translation. 
In modern society, intercultural communication plays a vital part in people’s daily 
life. With the further development of reform and the implementation of opening-up policy, 
China has entered a new era in communicating with foreign countries. The rapid 
developments in science, technology and economy of today’s world require a continuous 
exchange of information with each other. News as journalism is a genre of publicizing 
latest events. “It informs us of what is going on in the world at large. In the media it is an 
important commodity as well as a way of attracting audience keen to be informed of the 
events taking place in the world in which they live” (Rayner, 2001: 215). News is to report 
the latest happenings and reflect the latest cultures. News translation is a device of 
communication on politics, economy, cultures and ideas among different nations and 
countries. The communication on these aspects is a continuum that runs through the 
human history, social development and cultural spread. Good translation guarantees good 
communication with foreign countries, which is conducive to good mutual understanding.  
As a matter of fact, news translation has been attracting many scholars and 
linguistics’ attentions. They study news from various perspectives and use different 
methods. Many researchers emphasize the differences between English and Chinese 
news, such as the differences of definitions, sources, characteristics, functions, cultural 
background and so on. And some analyze it from pragmatic. However the current 
domestic studies on news translation only focus on the translation skills and its theory; 
many of the versions are treated literally with much of the meaning in sacrifice. The 
author of this thesis gives a study of news and finds that a striking feature of news is 
the utilization of metaphor, and concludes that metaphor translation plays a very 
important role in the news translation. 
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linguistic device exists in all human languages. The word 'metaphor' comes from 
Greek metapherein, meaning “to transfer” or to “carry over”. Reference to this 
universal linguistic phenomenon can be found in the writings of Greek philosophers 
and rhetoricians, as well as of contemporary linguists (cf. Richards, 1965; Leech, 1969; 
Dagut, 1976). The earliest definition of metaphor—quoted from Aristotle’s The 
Poetics by Richard (1965: 89) is “a shift carrying over a word from its normal use to a 
new one.” Under this quite broad definition, all other instances of semantic extension 
such as allegory, synecdoche, metonymy, etc. might be categorized as being 
metaphoric. In 1980, Metaphors We Live by, written by George Lakoff and Mark 
Johnson, launched an attack on the conventional understanding of metaphors. Then, 
the focus of attention has been shifted to regard metaphor as a fundamental way of 
human cognitions. The cognitive view of metaphor claims, “Metaphor is pervasive in 
everyday life, not just in language but in thought and action. Our ordinary conceptual 
system, in terms of which we both think and act, is fundamentally metaphorical in 
nature” (Lakoff and Johnson, 1980: 3). In essence, Metaphor is a means by which the 
knowledge of the target domain is understood in terms of that of the source domain. 
Metaphor is a perceptual and conceptualizing tool, by which man perceives the world 
they live in. As a basic cognitive structure, metaphor allows us to comprehend a 
relatively abstract concept by virtue of a more concrete concept. According to statistics, 
about 70 percent of expressions in our daily language are derived from conceptual 
metaphors. When news apply metaphors, they appear much more interesting and 
attractive, and then more complex. This would help the news for a more powerful 
impact to achieve its goal of entertaining the audience, but it makes the translation of 
them harder. Relevance theory, proposed by Dan Sperber and Deirdre Wilson in the 
year 1986, focuses on human communication and cognition, leads on the research of 
metaphor understanding and its translation. According to relevance theory, to correctly 
understand natural language, we have to seek relevance through context and inference. 
Relevance Theory claims that human communication is characterized by the search for 
optimal relevance, that is, to achieve adequate contextual effect without pulling 
gratuitous processing effort. So when translating the metaphor in news, the translator 
should first form his or her own communicative information, that is, to what degree he 
or she intends to keep the original metaphor, then he or she should consider the 















metaphor in a way that can ensure optimal relevance. No matter what method is used, 
as long as it complies with the Relevance Theory, and ensures the optimal relevance, it 
is an efficient one. At the same time, when translating the metaphor in news, the 
translator should have a thinking process which transfers the source metaphor into 
target metaphor. But how does the translator choose one expression in the TL to 
transmit the meaning of the metaphor? And what are the processes going through the 
translator’s mind while he is translating a metaphor in news? This is a domain seldom 
touched by translation researchers. This thesis will tackle this problem in the following 
sections. 
Studies of metaphor have been largely dedicated to issues such as the meaning, 
forms, components, typology, and the role of metaphors as speech ornaments and 
meaning-enhancing analogies. These studies shy away from the exploration of the 
continuous connection of metaphors as mental or picturesque representations of the 
real world and the language used to realize these pictures in words. Despite the large 
amount of literature available on the literary aspects of this linguistic phenomenon, 
very little research has been done on the cogno-cultural translation of metaphors. 
This thesis intends to show how metaphors reflect cognitive and cultural human 
experiences encoded by language as a means of recording human experience and 
how culture models and constrains this cognition. In particular this thesis is an 
argument in favor of a cognitive approach in the translation of metaphors, especially 
between culturally distinct languages, e.g. English and Chinese. The study of the 
metaphoric expressions of a given culture would, hopefully, give us a chance to see 
how the members of that culture structure or map their experience of the world and 
record it into their native language. For cognitive conceptualization of metaphor, the 
present research draws on Mandelblit's (1995) “Cognitive Translation Hypothesis,”.  
Therefore, this thesis is an attempt to explore metaphor translation from a 
perspective of cognitive linguistics. And the author makes use of illustrative examples to 
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0.2 Main Structure of This Thesis 
 
This thesis consists of five parts. The first part is the general introduction of this 
thesis, in which the author first clarifies the reasons for choosing the research topic. 
The importance metaphor translation in news makes the study highly worthwhile. 
Inadequate studies in this field and her own interests in news language eventually lead 
to her decision on such a topic. 
Chapter One contains a general survey of news and news translation. In this 
chapter, the definitions, classification, functions and linguistic features of news, and 
the recent research of news translation are introduced. Then the author thinks that 
metaphor translation is an important part of news translation. 
Chapter Two introduces the main theories of metaphors and the views of 
metaphor translation. This chapter stresses the cognitive approach to metaphor, in 
which the relevance theory is introduced. As a comparatively new theory in cognitive 
pragmatics, relevance theory helps effectively to explain metaphor translation from the 
cognitive. For the translation of metaphor, the author would like to incorporate 
Mandelblit’s (1995) ‘Cognitive Translation Hypothesis’. Referring to cultural aspects 
and drawing on the general guidelines of the cognitive framework (i.e. the cognitive 
equivalent hypothesis) for metaphor translation, this thesis utilizes three sets of 
authentic English and Chinese examples of metaphors. This chapter is mainly to offer 
a theoretical supporting for the strategies of metaphor translation in news. 
Chapter Three based on the three cognitive methods of metaphor translation, and 
Peter Newmark’s method of metaphor translation, this chapter concludes that in 
translating metaphor, the translator should give priority to the method of “reserving the 
same metaphorical image”, “converting to the similes” and “converting to the 
nonmetaphors” be employed. The author tries to make some detailed analysis of 
successful English news translating cases, in an endeavor to show the guidance of the 
principle of relevance in the translator’s choice, and put forward many strategies to 
realize the optimal relevance. 
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